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Dear Mr. Secretary:

SCOTT R. JACOBY
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.i

An article appearing in the Philadelphia Inquirer's Sunday May 2, 1993 issue
(enclosed) titled, "Children's Television: Quantity Not Quality" invited the
reader to correspond with your agency as to improving TV programming for children.
I have had a long-standing interest children's television both from the viewpoint
of an educator and former graduate student in Media Comm. (IUP, Pa.)

Children's television should be closely monitored by an advisory board with
no commercial ties to any of the major networks or advertising media. The advisory
board could report to the FCC on a quarterly or semi-annual basis as to progress
being made to tone down and eventually eleminate TV violence programmed to children
under the age of 13. The board could be made up of distinguished educators, psychologists,
public figures, religious leaders and corporate executives who are firmly committed
to improving children's programming. A separate network could be established
by the FCC that would produce children's programming with children and parents
in advisory positions, working alongside quality producers of television programming
in a partnership that strives for excellence in this children's quality network
(CQN). Grants and awards could be made by the FCC to stations and independent
producers who have demonstrated their commitment to quality programming.

Enclosed is an article titled "TV - Society's Toxic Medium" that I have personally
submitted to the PDE Bureau of Spec. Ed. for circulation among professional educators,
and I hope you will distribute a copy to each member of your committee. I have
alos enclosed my resume to substantiate my own expertise in the field of Media

_.._~ ..._--
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Communications and to make myself available to the work of the committee. Your
attention to this matter is appreciated.

Sincerely,

?z/~J.r§~
William J. Gaydos
Teacher, HI Program

WJG:csh

Enc: Article Philadelphia Inquirer
Article: Lotus Magazine
Resume
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For most human beings in the Wertem worl~

watching television has becmne theprincipal means
ofinteraction with the new world nOUJ under
construction} as well as a primary activity of

everyday life. At the same time} the institutions at
thefulcrum oftheprocess use television to train

human beings in what to think, what tofee~ and
how to be in the modern world

JERRY MANDER
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A half-minute ofprime time sellsfor about
$200,000 tq::$300,OOO; during events such as the

Super B()UJ~ ·theprice is more like $700J OOO.
J.....y Mand,,. is alltho,. of ··FOII,.
"\"gllm,,,ts fO,. Ih, Elimination of
T,lwisif1ll." H, Ulas pnsidnrl of F",_n,
,\LU4U,. & Gossag, ad&""lising 1It1lil ;"
allit in lhe 1970s to tU1IOtl hi1llJ,Ij to p.b
ii: i7lUnst campaigns. H, U 1IOUI a S,.io,.
F,llow at th, (()lIntry's o"Iy ,,07l-pofit ad
~g"'~y, Pllbli~ M,dia C,nu,. in San
F..an~is~o, atld is a dinao,. of the S"./uky
,~ologi~al Ihink lank. Ih, Elmwood
blllil1l1e.

L
et's start with some 1990
statistics. They are of such
monumental importance,

and yet are so infrequently dis
cussed that I try to include them
whenever I write about television.

-According to the U.S.
Department of Commerce, 99.5
percent of the homes in the
United States that have electricity
have television sets. Electronically
speaking, we are all wired togeth
er as a single entity. An electronic
signal sent from a single source
can now reach nearly every person
in the country-250 million peo
ple across 3 million square
miles-at exactly the same time.
\\-hen such figures first appeared
in the sixties, Marshall McLuhan
hailed them as a portent of a new
"global village, W but he missed an
important political point. The
autocratic potential-the power of
the one speaking into the brains of
the many-is unprecedented. Its
consequences are only discussed
adequately in science fierion by
such people as Orwell and Huxley.
The consequences are also keenly
appreciated by those institutions
large enough to attempt to control
the medium: corporations, govern
ment, religion.

- According to the A. C.
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Nielsen Company, 95 percent of
the U.S. population watches some
TV every day. .No day goes by
without a Uhit" of television,
which indicates the level of
engagement, or addiction, that
people feel for the medium.

-Nielsen reports that the aver
age American home has a televi
sion on for nearly eight hours per
day. The average American adult
watches TV nearly five hours per
day. The average child between
ages cwo and five watches about
three and a half hours per day. The
average adult over fifty-five
watches nearly six hours.

Consider the situation of the
average adulr who warches for
almost five hours daily. This per
son spends more time watching
television than he or she spends
doing anything else in life except
sleeping or working or going to
school. But if the average person is
watching five hours per day, then
roughly half of the U.S. popula
tion is watching more than five
hours. (In practice, this means
watching through most of each
weekend, plus three or four hours
each weeknight.)

Ie is hardly an exaggeration to
say that the main activity of life
for Americans, aside from work or
sleep, has become watching televi
sion. Television has effectively
replaced the diverse activities of
previous generations, such as com
munity events, cultural pursuits,
and fiunily life.

Ours is the first society in his
tory of which it can be said that
life has moved inside media. The
average person, watching televi
sion for five hours per day, is
physically engaged with-looking
at and experiencing- a ma&hine.
To that extent, the person is not
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relating to anything else in the
environment. But the environ
ment of TV is not static, it is
aggressive. It enters people's
minds and leaves images within,
which people then carry perma
nently. So television is an external
environment that becomes an
internal, mental environment.

The si tuation is really so odd
that it lends itself well to science
fiction descriptions. Imagine, for
example, that a research team of
anthropologists from Andromeda
Galaxy is sent to Earth. Hovering
above our country, the researchers
might report back to their home
base something like this:

"We are scanning the
Americans now. Night after night
they sit still in dark rooms, not
talking to each other, barely mov
ing except to eat. Many of them
sit in separate rooms but even
those sitting in groups rarely
speak to one another. They are
staring at a light! The light flick
ers on and off many times per sec
ond [from the AC current}. The
humans' eyes are not moving, and
since we know that there is an
association between eye movement
and thought, we have measured
their brain waves. Their brains are
in 'alpha,' a noncognitive, passive
receptive mode. The humans are
receu'trs.

UAs for the light, it comes in
the form of images, sent from only
a few sources, thousands of miles
from where the humans are gath
ering them in. The images are of
places and events that are not, for
the mose part, related to the peo
ple's lives. Once placed into their
heads, the images seem to rake on
permanence. We have noted that
people use these images in their
conversations with other people
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and that they begin to dress and
act in a manner that imitates the
images. They also choose their
national leaden from among the
images.

"In summa
ry, this place
seems to be
engaged in
some kind of
weird mental
training akin
to brainwash
ing."

If this is a
f4ir description
of the situa
tion in the
United States,
it is also
becoming a
description of
many other
parts of the
world. Right
now, about 60 percent of tbe
world population has access to
television. In many places where
television has recently arrived
remote villages in Africa, South
America, Indonesia, northern
Canada; places where there are not
even roads-satellite communica
tions have made it possible for
people to ingest the dominant
external society. In grass howes,
on the frozen tundra, on tiny trop
ical islands, in the jungles of
Brazil and Africa, people are sit
ting in their traditional homes of
logs or mud or grass, and they are
watching "Dallas" and "The Edse
of Night" and "Bonanza."

More than 50 percent of the
television watched outside the
U.s. consists of reruns of popular
American-made shows. Satellite
communications, introduced as
yet another demo~ratic break
through for technology, are being
used to place imagery of
American-stylecooradyor

AmericorA m e r i c o r c a k 

Amcialass, A m e r i c a n - s t y l e p i - n g of

t h e ya . n s

"Theando f t e l e v i s i o nas
y e tto a,eda l y 5 5 a i i g t e

to

pcentedofpcialon t e l e v i s i o nt otot l y 5 5t i i g t et e l e v i s i o nt e l e v i s i o n

televisigh t e l e v i s i g h

t e l e v i s i g h
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The aZ'erage A1JZf!ricanu.{1o watches
five hOllrs oftelevision per day sees approximately

21.000 commercialsper year.
,;hocking statiStic: The at:erage
.1.1IJeri"an who u:alchu [it/e hours of
:elel"ision per daJ SIIS approximately
~ 1.000 "ommerdals per year. That's
21.000 repetitions of essentially
idenrical messages about life,
olggressively placed into viewers'
minds, all saying, Buy something
do it nou'!

Economics is not the only rea
son why television is such a suit
able medium for corporate control.
Equally important is the nature of
the celevision-viewing experience,
how television affects human
beings. From a corporate point of
view. the effect is beneficial.

Even in the absence of chemical
tvidence of addiction. the amount
of rime people spend daily in front

TECHNOLOGY
PAS S I V IT}'

THE
OF

So an entire
nation of people is
siccing night after
night in their
rooms, in a passive
condition, receiving
information from
faraway places in
the form of imagery
placed in their
brains, repeated
21,000 times per
year, telling them
how to live their
lives. If the insrru
ment responsible for
this activity weren't
TV, our familiar
companion, then
you like the
Andromeda scien

eises would probably call it a sys
tem of mass brainwashing and
rolieical concrol, and would be
dolmned worried about it.

manufacrure drugs. chemicals.
..::osmetics, packJt:ed-rrocesseJ
:'-00 d ~. cars . .1 nd a i I. .1 n d .lr t

::wo!\-ed in ocher exerJ.CCl\-.- lndlls
cries. Bue whethcr \'ou .Uc vlc\\in=:
,;, ..::ommercial r'or ..lsplrtn. (.Irs. ,)r
..::osmecics, che meSSJ~e IS -.-X..ler!\'
:he same..1.lIad\-ertlsin~ IS s..lYln,.:
:hls: \'Chether \'ou buy chis lOrn
modiry or char one. saeisr'.Kclon in
;lr'e comes from ..::ommodieics,

So we have ehe mose f'er\.lSI\'-'
..lnJ powerful commllnic.lelOnS
medium in hiscor\" and Ie is cor.dl\. .
:inanced by people wirh idencicd
\'iews of how lir-eo should be liveJ.
They express chis view unabashed
h-. \X'hieh brings us ro che mose

;r' ehe Fress is JS..lilable only :0
chose who own one." Similarly.
ireedom of speech is more avail
able co some chan CC' orhers. name
iy. co rhe people who can purchase
; r on narional relevision. This
leads co certain kinds of informa
cion dominating the airwaves,

The 100 largest corporarions

Very few mediu~- --:z:-c: _ ~:c':'.l

tions or businesse~. -inJ -.-\ :~. :ew-.-r
individuals, couk pay S~ \) .~'l)O

for a single mess.:.;:- ::'ro.''':~.ls: co
the world.

If you and you:- :,'nenJ~ ..:=.::":td
that you had a \ ::ry IfT.;',:.lnt

statement to !r..lke ..Ie. ~t .ln
issue-Iet's say the cumr.; down
of old-growth red.
woods in the Paci,'.
ic Northwest-an':
if you were ven
fortunate (anc
rich), perhaps you
could manage to
raise sufficienr
money actually to
place your messa~t

on the airwaves
on". Meanwhile.
the multination.l.
corporation doin~

the logging coui':
buy the SpOt rhol:
appears befo r=
yours, and the ant
immediately afrer_
and then thre::
more later in rht
evening, and t:-:tO ,,\: ~,'re

tomorrow and tnt Oexr .:~.: .:.::d
the day after, anc ~(1 ,,;-: :.-:,-.:;h
out rhe month. SO~, ,c)c;:- :'.i:_-'os
have advertising =..:":.:-::-:~ ~~:-:;::t:

from 100 million :0 (W,:' ~:- :-11
lion dollars per ye.l:'. Td,·.;:,·:-: IS
effectively a "pri\-ol:' mC'~ __ ~. :'or
their use only.

That television :5 .1 ?C!' ~::- ~·.s

tem in the hands Gr' co-.- _':':;:-St
corporations is d::,':':Cll~: :' :' ::'.. 'st
Americans to ~:'.lSr -:-:::~ 15

because we believe rhar r'r::= .:o~ of
speech is an inalier..lbi-.- r:::~: :::..It
we all enjoy equ.illy, ~,::-.. n~
could be further :',orn :h: :,:,..::h.
As A. J. Liebling s.lid.·F:,::-':Jm

~n __ r '.I T' ~. r 0 " ! LOT U S



of their TV and the w~y live~ .m'
scheduled around it. ought to be
sufficient, de facto proof or' T\"s
hypnotic and addictlvt: abilH:':s.
In faCt, when I incer,tewtd Ft0?le
for Four Argumtl1:s. :l1tt:rv It\\ ::-cS

consistently used terms sU\::~ .1S
"hypnotic," "mesmerlzlnt:. 0r
"addictive" to describe their t'x?e
riences of television \'iewing. :\nd
many used the term "zomblt" co
describe how their kids loo~ed

while watching televisIOn.
Eventually, I sought scientlr'ic

evidence about the validity of
these anecdotal
descriptions, and
found some
researchers teady
to validate such
characterizations,

For example.
scientistS who
study brain-wave
activity found that
the longer one
watches television.
the mote likely the
brain will slip inco
"alpha" level: a
slow, steady brain
wave. pattern in
which the mind is
in its most recep
tive mode. It is a
noncognitive
mode; i.e., information can :,e
placed into the mind direct!) w:rh
out viewer participation. \\":-:en
watching television. peOFlt ,,-re
receiving images imo thtlr br.L:1S

without thinking ~bout rhc:':'l
Australian National Cniver;;ry
researchers call thiS a kIne of
"sleep-teaching." So It' you 100;'; .1t
your child in fronc or' the TV "-=1d
think of him or her as ··zonkc-':.··
that is apparently an lpt desc::;:-
tion.

There are many reasons why :ne
brain slips into this passive-re:':=F
tive alpha condition. One reaso:: IS

the lack of eye movement w:-:en
watching TV because of the sr::.lll

size of the scre~r: Siccing at .J. nor
mal distance. tr..: eye can ~.lther

most of the im.J.~e without scan
ning the screen ror it. The :mage
comes in whole This lack c' "-cek
in::,' imJ.ges dis:..:.;:-ts the r. ::mal
assoClJtion between e:;e move:nem
.1n': thou~ht SW7.:JlJ.tiOn. w:-::ch is
a genetic.llly pro\'ided safety \'alve
tor human beinfs. Berore rr.odern
times . .lny um:;·.lal eVent .:-. the
environment would attract :::stanr
attention; all r::e senses would
immediately cur:-. co it, inc: ....ding
the vision sense and its "feeler,"

the eyes. But ""hen an i:nage
doesn't have to be soug:::. an
important form or' mental sc::nula
tion :s absent.

:\ second fac:tor .:ausi:-,; the
br.lJ:1 to slip lnrC' .llph.l-wave
act:v:ry is that. wit:-. the ey::s not
mo\'ing and the screen tli..:~ering

on .lnd off sixty times per s=.:ond.
an er'r'ective hypnosi5 :s indu.:=d. at
least ln the view of psychL~:,~gists

who \..Ise hypnotist:".. Look::-.g .it

the r11..:kering light .::' .l TY ;.:reen
is .lkin to staring ..i.: the :-::;pno
nst's ":.lndle,

I think the thire r"actor :5 rhe
most important. The inforr:-:.ltion
on the TV screen-:he irr..;,;c-s-
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..:ome at their own speed, outside
or' the viewer's control; an image
!:"~am. One doesn't -pullout" and
contemplate TV images, as if they
were still photographs or images
2cscribed in a wric:en passage. If
\'ou attempted to do that you
would fall behind. the image
scream. So there are tWo choices:
surrender to the images or with
draw from the experience. But if
you are going to '\lI.'atch television
(or film) at all, you must allow the
images to enter you at their own
speed. So, the nature of the experi

ence makes you pes
sive to its process, in
body and mind.
(More complete dis
cussions of this pro
cess can be found in
The PIJJg I» Drug by
Marie Winn and
Australian National
University's Choke of
Futurts by Fred and
Merrylyn Emery, as
well as in Four
Arguments for the
E/imin.ztion of Te/tfli
sion.)

Does this prob
lem also exist with
other media? Not to
the same degree.
Take iilm, for exam

ple. The nature of the film-going
experience is that oae usually goes
with a friend. That in itself stimu
lates the mind. And since film is
shown in a public place, with
other people present, there are
m~ny more stimuli and feelings
~ccompanying the experience; a
mood envelops the room.

Also. film imagery is much
more refined and detailed than
television imagery. The TV
Image. composed oi tiny dots, is
very coarse compared with film. A
lac is lost in the tel~'ision piccure.
Film. on the ocher hand, can bring
out great background detail, much
better images of auure, much

• I NT.... I 9 9 1 SI



Even in the absence ofchemical evidence of

addiction, the amount oftime people spend daily in

front oftheir TVand the way lives are scheduled

around it, ought to be sufficient, de facto proofof

TVs hypnotic and addictive abilities.
greater subtlety. The richer the
detail of the image, the more
involving it is to the viewer. (This
comparative advantage for film
imagery over TV will only be par
tially mitigated when "high-defi
aition TV" is introduced in a few
years.)

Films are almost always shown
on a much larger screen than are
television programs, thus requir-.
ing considerably more eye move
ment. And when the film is over,
the theater lights come up, people
react and finally rise to leave. They
don't jusr sit there as the next
stream of imagery invades them.
The act of leaving and then per
haps going to a cafe and talking it
ove~, combined with the other ele
ments of film-going, serve to
bring the images up from the
lower right brain (where images
would otherwise reside like
dreams) into greater conscious
ness. The images come OUt of the
unconscious, unusable realms into
the conscious, where they can be
examined to some extent.

Radio is a medium that does
not impose images at aU; in &.ct,
radio stimulates the imagination
in much the way books do. A situ
ation is described and the listener
actively visualizes. This very act
suppresses alpha. When watching
television, on the other hand, one's
own image-making goes into dor
mancy.

Print medium are by far the
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most engaging and participatory
of any media. Since there is no
inherent time limitation with
books and newspapers, they can
offer much more complex detail
and background than any so-called
visual medium. If I should now
ask you to imagine a lush green
field with a trickling stream, bil
lowy clouds above, two great
white dogs lying in the grass,
lovers on a nearby hillside ... you
can certainly imagine that scene in
great detail and color. You created
these pictures in your own mind;
they do not necessarily match the
image I have in my mind of the
same scene. If a similar image
were shown on television, it would
be flatter thao the one you created.
Meanwhile you would not be
engaged in your own image-mak
ing; you would be passive to the
process, relatively uninvolved.

No medium is as effective as
print for providing information in
detail. Since it does not have the
limitaeions of time, ie can deliver
to the reader whatever it eakes to
achieve understanding, from one
or two sentences to multiple vol
umes. But most importantly,
gaehering data from prine is an
active, not passive, process.

To read successfully, you must
apply conscious mencal effort. It is
impossible to be in alpha level
while reading. at lease not if you
wane eo understand whae you read.
We have all h3d the experience of
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reading a paragraph on a page,
then realizing that we hadn't actu
ally read it, then having to read
the same material a second time.
In doing this, we apply conscious
effort to the process; we put our
brain into a cognitive mode in
order to grasp the information.

Also when reading, one has the
opportunity to review the materi
al, underline it, write notes in the
margin, tear out a page, Xerox it,
send copies to friends, and reread
at will, fast or slow. The reader
controls mosr elements of the pro
cess and can create the conditions
for accepting the information. All
of this is impossible with TV
viewing. The information must be
taken as it comes, without resis
tance. A's a result, researchers at
Australian National University
described the TV-viewing experi
ence as inherently pacifying. San
Francisco brain researcher Erik
Peper said. WThe word 'zombie' is
che best way co describe the expe
rience.· And Cornell University
professor Rose Goldsen called tele
vision viewing "mnemonic learn
ing"; that is, "learning without
rhe conscious participation of the
learner: It is sleep-teaching.

So television-viewing, if it can
be compared to a drug experience,
seems to have many of the charac
teristics of Valium and ocber tran
quilizers. But thac is only half of
the story. Actually, if television is



a drug, ie is noe re-ally Valium; it is
sjJ«tJ.

/iCCELERATIOS OF
THE. NE.RVOCS

SYSTEM

In their famous scud\' vi the
effeces of television. reseJ.r~hers ..1t
Australian Naeional Un:\'ersity
predicted that as televisior: :,ecame
more popular in AustrabJ. there
would be a correspondins increase
in hyperactivity among children. I
found this prediction al..1Cming
because many parents of hyperac
tive children
place their kids
in front of the
television set
where they seem
eo calm down.
Apparently. the
opposite effect is
what finally
results.

Here's how it
works. While
sitting quietly
in front of the
TV, the child
sees people
punching each
other on the
screen. There is
the impulse to
react-the fight-or-flight instinct
is activated-but since it would be
absurd to react to a television
fight, the child supprt5Ses the
emotion. As the fightin~ coorin
ues, so does the cycle 0;' Impulse
and suppression. Throu~;,out the
television-viewing exper:ence, the
child is drawn back anc rorth on
this see-saw of action anci suppres
sion, all the while appearing
zapped and inactive. When the set
goes off, this stored-uF energy
bursts forth in the disorganized.
fcantic behavior that we ..1Ssociate
with hyperactivity. Often. the only
calming act is to again put the set
on, which stares the cycle anew.

But there are also more subtle ways
that tdevision speeds humans up.

I am a member of the pre-televi
sion generation. Cncil I was in my
~.lre teens. there wasn't any televi
SlOn. So as a child. my arter-school
.lC~I\ilCles w~rt' dltferenc from those
or' the average child today.

I can recall how it felt coming
~ome from school every day. First.
I would look in the refrigerator to
see if my mother had left me any
snacks. I would quickly take care
of those. Then, I might play with
the dog. I would go up to my

room. I would lie on the living
:-oom tloor. I would become bored.
~othtn~ co do,

Slowly I would slip into a state
:;'.H I hJ.ve larely besun to call
·jo\.... nrime.. (not in the computer
s::-nsel-J kind of deadly boredom.
.-\ bottom of feeling. as it were. It
'\\.lS l'onnected with ..1 gnawing
.lnxiet\· in the stomach. It was so
..lOpleasJnt thiu I would evencually
':ecide to .Iii J"OIlI,,:hillg. I would call
.l r·rJt'nd. I would go outdoors. I
woulJ pby ball. I would read.

I think that the downtime I am
Jescribing was the norm for kids
Jurin~ the 1940S when life was
slower than it is today. Looking
b'Kk. I view thilt time of nothing-

ness as serving an important cre
ative r·unction. OUt of this noth
ing-to-do condition some activity
would eventually emerge. You gOt
to the :-ottom of your feelings, you
let th: ngs slide to their loweSt
srate . .lnd roen you took charge.
You experienced younelf in move
ment. \\'ith ideas. Taking all young
people 10 the countty as a group,
this dO\\'ocime could be considered
a national genetic pool of creativi
ty.

Today, howevet, after teenagers
come home and begin to slip into

downtime with
itS accompanying
unpleasant feel
ing t they reach
for the television
knob. This stops

., the slide. Used
this way, televi
sion is a mood
alteration system
like a drug. As
the mood comes
on, chey reach for
the drug, JUSt as
adults reach for
the drink-or
the TV-at the
end of the day. So
television for
youngsters, in

addition to blillg a drug, can be
understood as early training for
"harder" drugs.

Obviously. we all have ways of
alcering our moods. However, I
don' t ~hink most of us see our TV
"'arching as a mood-altering
device. Understanding it in such
terms gives new meaning ro the
fact that the average young person
"'arches for nearly four hours per
day. By reaching for the TV drogt

J. generation of young people are
shorr-circuiting their own down
time. They are not allowing them
selves to live through tbe pits of
their own experience or t-o feel
their own creative response to it.
The net result, I think, will be a



generation of young people who
are less able to act on cheir own or
to be creative. Educators are
already telling w that this is so.
This habit may also be depriving
young people of the fundamental
self-knowledge that dealing with
one's feelings produces. And it
leaves th is new drugged genera
tion feeling that they can't experi
ence life without technological
and chemical props. So TV not
only trains them tOr drug depen
dency, it also trains them for
commodity dependency.

PERCEPTUAL
SPEEDUP A.ND

CONFUSION

When watching television, the
viewer is moved into a percepcual
universe that is much. much
faster than ordinary life. To get an
idea of how this works, I sU&8est
that you turn on your television
set now and switch to a commer
cial network. (This is an especially
weful exercise to do during prime
time when more money is spent
on production values.) Count the
number of times something hap
pens in the image that could not
happen in ordinary life. One
moment the camera puts you in
front of the image, in another
moment you are behind it or
above it or rolling around it.
Then you are out on the street;
then ir is tomorrow or yesterday.
A commercial appears on the
screen with dancers, music, and
cartoons. A couple walks on a
hillside hundreds of yards away
but you can heal' them speaking
as though you were next to them.
Words flash on and off the screen.
There are suddenly cwo simulta
neous images, or three. You are
looking at a face, then suddenly at
hands, then suddenly you are out
doors. Long periods of historical
time are jammed together. You
move from landscape, to sky, to

humans in rapid succession.
Young people are running toward
you-eMt. Now they are on a
beach-CMt. Now you are watch
ing beer poured into a glass-CMt.
Now music is playing-eMt. An
announcer speaks from some
where. Now you are in Europe.
Now in Asia. There is a war, there
is a commercial ... All of this is
jammed together in a steady
scream of imagery, fracturing
your attention while condensing
time and mixing categories of
reality, non-reality, and
semi-reality.

These image fluctuations and
technical changes, as well as hun
dreds of other kinds not men
tioned, are what I have called
technical events in television
imagery. These alterations of the
image could not happen in ordi
nary life; they are t«hlliCIII alter
ations only possible within mov
ing-image media: films, video, or
television.

If you actually counted these
technical events as I suggested
above, you would find that during
commercials--especially during
prime time--the image changes
at an average of ten to fifteen
times pel' thirry-second commer
cial. During a regular program on
a commercial channel, camera
movements or technical events
occur about seven to ten times per
minute. On public television pro
grams, there are probably three to
four camera movements or techni
cal events per minute. (There are
fewer on public television than
commercial television simply
because commercial television can
afford more cameras, more edits,
and more technology. Similarly,
advertisers can spend more than
any television program can afford.
This is one reason why people pay
attention to advertising despite
the Inck of real content. It is visu
ally more engaging. When people

• II

say that "advertising is the most
interesting thing on television,"
they are not aWare they are speak
ing about the t«hllology of adver
tising.)

This hyperactivated imagery
continues tOr as long as a viewer is
watching the screen. For heavy
viewers of television it means five
or six (or more) hours living with
in a perceptual universe that is
constantly fractured and in which
time and events are both con
densed and accelerated.

Finally, the set goes off. The
viewers are back in their rooms.
Nothing is moving. The room
does not rise up or whirl around.
People do not suddenly flash on
and off in front of them. It doesn't
become tomorrow or yesterday in
a flash. Accually, nothing at all is
happening. There is simply the
same room as before: walls, win
dows, furniture. Ordinary life and
ordinary feelings and thoughts.
Very slow, by comparison. Too
slow. Anxiety sets in.

Having lived in the amazingly
rapid world of television imagery,
ordinary life is dull by compari
son and far too slow. But consider
how it affects one's ability to be
in nature. The natural world is
nally slow. Save for the waving of
trees in the wind or the occasional
animal movement, things barely
happen at all. To experience
nature. to feel its subtleties
requires human perceptual ability
that is capable of slowness. It
requires that human beings
approach the experience with
patience and calm. Life in the
modern world does not encourage
that; it encourages the opposite.
Cars, planes, video games, &xes,
Walkmans, television, computers,
working and traveling on sched
ules dictated by assembly lines
and offices-we in the Western
world have attuned ourselves to
rhythms that are outside of
TVRN TO " .. CB 71





RESUME

WILLIAM J. GAYDOS

"l long to accomplish a great and noble task, but it is my

chief duty to accompl ish humble tasks as though they were

great and noble. The world is moved along, not only by the

mighty shoves of its heroes, but also by the aggregate of

the tiny pushes of each honest worker. 1I

Helen Keller
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MEDIA
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DESIRED:
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RESUME

WILLIAM J. GAYDOS

Country Hill Road
Apt. 14, Building 2
Orwigsburg, Pa. 17961
(717) 366-1743 (home)
(717) 544-9131 (work)

To develop a comprehensive technology program which facilitates
the teaching/learning processes, initiates innovative educational
projects using technology, and enhance creative problem solving
skills for developing a twenty-first century mind. To fuse
technology with the educational community as a means for
for disseminating information.

Twenty-three (plus) years of professional experience with a student
population that required individualized materials, maintaining a
flexible learning environment, and implementing creative teaching
strategies.

Media management, media production, instructional design and devel
opment, computer technology, captioning, grant writing, photography
and creative problem solving skills.

Media/Information Specialist; Coordinator of Information Services,
Communication/Media Specialist, Media Specialist

Developed an 83 page document, highlighting a special summer
program for adult drop-outs (Project Second Chance) which necessi
tated writing, photography, and computer graphic skills that was
printed and distributed to school boards, administrators, POE, and
participants.

Produced a slide presentation of the same aforementioned program
for public relations and presentation to the POE which resulted
in the expansion of funding sources and eventual rating as a model
program.

Coordinated media services for a county wide day-long inservice
program.

-One can never consent to creep when one feels an impulse to soar.
Helen Keller
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ACHIEYEMENTS
(continued:)

PUBLICATIONS:

EDUCATIONAL
PHILOSOPHY:

SPECIAl..
SKILL"S:

Currently serving on a POE, Bureau of Special Education committee
to develop a transitional program (ALP) for use by secondary
teachers working with the exceptional population (LD, PH, HI, VI)
to prepare the student for post-secondary education.

Member of an IU #29 committee to upgrade teacher evaluation
criteria.

Developed a comprehensive guide for teachers, counselors, and HI
students that may be interested in applying to the National Techni
cal Institute for the Deaf (RIT/NTID) Rochester, NY.

Scripted and produced video, slide and 8mm films.

Trained in facilitating and directing creative problem solving
group sessions.

Copyrighted and published Understanding Comprehensive Lan~~

Evaluation (UNCLE) for Pre-School Developmentally Delaye
Children.

Copyrighted: Language Arts for the Secondary School Student.

Articles published by Technical Assistance Sensory Impaired Program
(TASIP) newsletter, a resource center in special education.

Wrote and demonstrated Behavioral Modification Programs for
teachers and aides~

Compiled, documented, and produced printed and visual information
for a model program in vocational education.

Educators can create an enriched environment for learning with the
sensible appliction of technology to the management of their curri
culum. The teacher is the ultimate manager as to how successful
the technology integrates with the subject material they are
presenting. Technology is only as good as the person who is train
ed to use it is and use it effectively as a tool, a tutor, or
tutee.

Organizational Skills, Planning &Management, Coordinating Skills,
Facilitating Skills, Grant &Project Writing and Sign Language
Skills.

-Life is either a daring adventure or nothing.- Helen Keller
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CURRENT Schuylkill County Intermediate Unit #29
EMPLOYER: Exceptional Children1s Program

Box 130, Marlin Center
Marlin, Pa. 17951
(717) 544-9131
(717) 544-4737

DEGREES B.A. Liberal Arts (Marietta College)
CERTIFICATIONS: MEd. Communications Disorders (Bloomsburg College)

MEd. Communications Media (Indiana University, Pa.)
- Summer Internship lTV (Rochester Institute)

Certification Media Specialist (Indiana University of Pa.)
Certification Supervisor of Special Education (Penn State
University)

Basic and Advanced Training in Job Seeking and Job/Keeping Skills
(JIST) (Indianapolis, Ind.)

Post Graduate Credits (Gallaudet University)
Computer Coursework (Allentown College, Albright College)

(MacIntosh)

MILITARY: Honorable Discharge - U.S. Army, SP4, Signal Corp.

REFERENCES: References furnished upon request.

Think Creatively
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~ts of hits. And kicks. And gunplay....
Lots of learning. About kicking and gunplay.

Children's television:
Quantity, not quality

~w: ..~~<:::::.:;:.: ,:,~;. -{-'~:-"'::( . ".'.
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WASfIINGTON - "'rom the 24-hour
Cartoon Network and Nickelodeon
to Ihe !"ox Children's Network,
children have more television pro·

Rroms targeted ot them than at any time
since TV sets first appeared In American
livlnR rooms. X·Men. Teenage Mutan' Ninja
Turtles. saved by the Bell. Full House.

HlIt in Ihis case, cTl1lcs say, more is le~'l.

In 1980, the three major nelworks were
lIhowing t I hours a week of educational
shows, accnrdlng to a study by Squire Rush·
nell, a. former vice president for children's
teleVision 01 "'le. Hy 1990, such programming
hid dwindled to less than two hours a week.
Today? "It's less Ihan an hour," he says.

Children's lelevislon "remains the video
equlvalenl of a Twinkle. Kids enjoy II dcsplte
the lIbsohlte absence of any nutrlnonal con·
tenl," says Hep. "~ward J. Markey W., Mass. >,
chairmAn of a lIoulIe subcommittee that over·
'Ices Ihe tclevl!!lon Industry.

'Although the 1990 Children's Television
Act reqUires broadca~l1ers to air "educational
Rnd Informational proRraJnmlng" for chll·
dren, Congre!l.'l and thc "'ederal Communlca
tibn!! Commission largely left It up to broad·
casters to decide what that meant.

"For three years the act We.1 Ignored," Carol
~"'lCO, a domc.'ltlc polley adviser to President
Clinton, told the National Summit on Children
and Families In early April. "The sal1lC kinds
of folks who informed us that ketchup is a
vegetable were happy to certify G.I. Jo~ as an

- e~ucollnnal teleVision program."

•People hnve been complaining about TV
and Its effect on children almost since the
first black·and·white selll began appearing in
the late 1940s. nut the subject of TV and kldll
i~ especially volalile today. TV viewing Is
IlOW considered a key cultural Indicator, 0
likely culprit for everything from obeslly 10
low te~i1 scnrell, In record·hiRh murder and
suicide rotell amollg American children.
There's even a grOWing movement by doc·
tors and others to 10001 television violence a
pUblic hcalth threat Ihat needs as much
ollention as guns, drugll and alcohol.

The harshest critics concede thaI other
foctors, such as economic woes and family
dlllinlegration. arc also at work. Rill the fact
remains Ihat TV Is more vlolcnt Ihan ever
and offers fcwer opportunities for education.
stUdies show. Critics say that children are
routinely rre~ented

with stereotypes
oboUI women, mi·
norltles, the poor
ond elderly Clnd

lar entertainment is filII of violence, from
fairy tales to Shakespeare. Gerbner responds
that the "tragic. symbolic Violence" of Hamret
has been swamped by "happy violence" that
"shows no pain or tragic conllcquences."

(o'.qually disturbing crl1lcisms come from
studies that suggest TV's portrayals of sex
and drugs give children the wrong mesllages.

"For every message on lelevision that says,
'JlIllt SAy no,' there arc six that say: 'Can',
sleep, take a drug. Want to 10llC weight, take a
druK. Feel(ng a little down, take a drug or
have a beer or a glalls of wine,' " says child
psych,ologist Jo~n Condry of Cornell Unlver·
sity, who s,uateJ drug messages on televl·
sion for a yet·to-be·released study.

As for sex, another rellearcher, EJ. Roherts
observed, It's "trcated as a prelUde to or con·
text for Violence, or Is viewed as an aspect of
life to be Ireated with nerVoU1t laughter,"

•Of the approximately 112 hOllrs mo.'lt peo-
ple are awake each week, Cnndry ellUmalell,
American children spend about one·thlrd of
them - 40 hours - watching televl~lon or
playing video games on iI.

"HeRardles.1 of what they wntch, chlhJten
Who arc heavy Viewers tend to read less, play
less. be more obese," says Condry In a scath
InR indictment of telcvlllton publiRhed In the
current Issue of f)aedalus, the journal of the
American Academy of Arts and Sciences.

"Television Is a thief of lime; II robs chil
drcn of critical hours reqUired for learnlnR
about the world, about one's place in II," he
says. "That Is bid enollgh, but television Is
worse than a thief; It Is a liar. For the Iltlle
truth television communicates, there Is
much that Is false and distorted, about values
as well as facts."

Consider, for example, how one Io-year-old
descrlbel'l the characters on the popular sit·
com Married ... With Children.

Snyl'l Robert Mauro. of Severna Park, Md.:
Dad AI Is a "weird shoe lIalesman." Wife PeR
"Is mean and takes all hill money." Doughter
Kelty Is "really stupid." Son Oud: "I like Utld.
I just think he wants girls."

Under pressure from the White House and
Congress, the FCC has begun cracking down
on stations Ihat fail to live up to tbe Chll'
dren's Television Act, holding up license
renewals for stations that said reruns of The
Jetsons and The Flintstones were educa·
tional.

"The previous administration's "'CC
wouldn't enforce the bill, but ours will,"

Cltnton aide Rasco
said. Stations cry
censorship but hllve
beRun to rC!lnnnrl




